MEDIA – (DIS)INFORMATION – SECURITY

What does community media mean?
Community media is the third media sector (alongside public and commercial media).
Community media usually shares common elements, including:
• operating on a non-profit basis to achieve goals that are relevant to the community;
• broadcasting a program addressed to a local or interest community;
• community participation in creating the program, management and ownership;
• independence from religious or political authorities and commercial entities.
There are several significant documents for community media where the nature
of this sector is discussed in greater detail. At the European level it is worth mentioning
the Community Radio Charter for Europe (AMARC, 1994) created by community radio
representatives themselves; the Declaration of the Committee of Ministers
on the role of community media in promoting social cohesion and intercultural
dialogue (Committee of Ministers of the Council of Europe, 2009)
and the Resolution Community Media in Europe (European Parliament, 2008).
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The state of community media
Community media is, and always has been, a platform for active participation, long before the emergence
of the internet and the so-called social media. This sector is legally recognized in many countries around
the globe. Countries with the strongest community media sector of the number of such initiatives and the
involvement of the audience include Australia, Canada, India and many African countries. Community
media is also established and well developed in Western Europe, e.g. in France, Austria, the Netherlands,
Ireland, Great Britain and in Scandinavian countries. However, it has grown considerably more slowly in
almost all the countries in Central and Eastern Europe (Doliwa, Rankovic 2014). The World Association of
Community Radio Broadcasters (AMARC) is an organization which gathers representatives of the
community radio sector around the world. The Community Media Forum Europe (CMFE) was founded to
strengthen the participation of the “Third Media Sector” in European discussion and decision-making
processes and includes representatives of community media and experts in this field from 24 countries.

The role of community media
Communication rights, such as access to information and freedom of expression which is independent of
both government and commercial influence, constitute the foundation of democracy. Community media
creates a sphere which allows societies taking advantage of the communication rights in practice.
Community media plays an important role in the promotion of dialogue, media literacy, cultural diversity
and democratization of communication. It serves diverse communities and involves large numbers of
volunteers in media productions, training and management and often includes groups which are underrepresented in mainstream media: women, children, elderly people, youth, students and ordinary
citizens, also those with migrant or refugee status (CMFE 2019).

What role can community media play in conflict prevention?
As highlighted by Salvatore Scifo, community media “challenges the view of mainstream broadcasters
and policymakers who believe that media production should be limited to professionals which leads to
non-dominant groups being prevented from participating in the process and from circulating their views”
(Bellardi et al., 2018, p. 12). Community media aims at providing access to communication on the community’s own terms while correcting imbalances in media content produced in mainstream media. It
answers the needs of marginalized groups. For example, migrants formulate the needs related to media as
follows: information and entertainment, professional development, influence on media representation
and assuming a position in public debate (Bellardi et al., 2018). Community media is a perfect place where
these needs can be fulfilled and provides a good starting point for creating a more pluralistic media system
in general.
Community media also promotes tolerance and dialogue between people living in the same area and can
prevent crises from occurring. It is also successful in shifting peripheral actors to more central positions
and not only having their voices heard, but also making them more powerful actors in the local communities (Doliwa, Purkarthofer, in print).
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