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WHAT IT WAS 

• Women have always played a crucial role in society, and for 
over a century in the Canadian Forces (CF) especially in 
times of conflict.

• 1970 - The Royal Commission on the Status of Women 
present recommendations for gender equality in the CF.

• 1979 - Military colleges open their doors to women.
• 1982 - The Canadian Charter of Rights and Freedoms is 

signed.
• 1989 - A Canadian Human Rights Tribunal directed that 

the CF remove all discriminatory employment barriers and 
fully integrate women into all occupations. The CF was 
granted a ten-year period to complete this task.



WHAT IT IS

• S inc e 2000 a ll oc c upations  open

• S ta tis tic s



WOMEN IN THE FORCES - STATISTICS
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WOMEN IN THE FORCES - STATISTICS

• > 50 %  of the enrolment requirement 
is  C ombat A rms  rela ted

• > 80%  of C ombat A rms  enrollees  a re 
men (ag e 17-24)

• 50%  of enrollees  into s upport 
oc c upations  w ere w omen



WOMEN IN THE FORCES - STATISTICS

• N avy –  15 %  (74) 

• Army –  5 %  (166)

• A ir Forc e –  17 %  (152)

• S upport Oc c upations  –  50%  (560)

Enrolments (women) - 2007



WHAT WE DO

 C anadian Forc es  
R ec ruiting

• D ivers ity Outreac h 
C ampa ig n

• M arketing  and A dvertis ing

• R ec ruiter for a  Day 
Prog ram  



DIVERSITY OUTREACH CAMPAIGN

• The a im  of the D ivers ity 
Outreac h C ampa ig n is  to fos ter 
rela tions hips  and ra is e 
aw arenes s  of the C anadian 
Forc es  w ithin the three 
Des ig na ted G roups :
• W o m e n ; 

• V is ib le  M in o r i t ie s ; a n d  

• A b o r ig in a l P e o p le

• The ma in mes s ag e of the 
Women’s  C ampa ig n is  “unlim ited 
opportunity”



• N ationa l R ec ruiting  
A ttrac tions  P lan

• Loc a l and R eg iona l 
events

• Women’s  H is tory M onth, 
Oc tober  

• Interna tiona l Women’s  
Day, 8 M arc h 2008

DIVERSITY OUTREACH CAMPAIGN



• E vent Pa rtners hip w ith na tiona l 
org aniza tions
• I n t e r n a t io n a l W o m e n  in  A v ia t io n
• B u s in e s s  a n d  P r o fe s s io n a l W o m e n  o f 

C a n a d a
• W o m e n  in  S c ie n c e  a n d  E n g in e e r in g

• Partic ipa tion a t loc a l w omen job 
fa irs  and trade s how s

• R eg ula r c ontac t and pres enta tions  
to Women’s  s tudent org aniza tions  
a t pos t s ec ondary educ ationa l 
ins titutes

• N etw ork ing  w ith c oac hes  and 
players  a t Women’s  a thletic  events

DIVERSITY OUTREACH CAMPAIGN



MARKETING AND ADVERTISING

• Internet - U nlim ited 
Opportunity

• M ulti-media  produc ts

• Family oriented produc ts



INTERNET – UNLIMITED OPPORTUNITY



MULTI-MEDIA PRODUCTS

• Women in the C F C D-R om
• Women in the C F Pos ter
• Women in the C F imag ery integ ra ted into 

a ll other R ec ruiting  Information Produc ts



FAMILY ORIENTED PRODUCTS

• B roc hures  and pamphlets

• Developing  fam ily oriented 
polic ies

• M ilita ry Family R es ourc es  C entres  
(M FR C )



RECRUITER FOR A DAY PROGRAM

• A program designed so currently serving women, 
aboriginal and visible minority members of the CF 
can volunteer to participate in recruiting events 



Summary

• S tra teg y to ac tion plans  
developed to a ttrac t w omen

• Promote unlim ited opportunity 
and qua lity of life

• In the C F “everyone is  a  
rec ruiter”



“In 2006 Captain Goddard lost her life in a lengthy firefight with Taliban 
insurgents. She wanted to be remembered as a really, really good 

soldier, not as a female officer, a female soldier or a first of anything.” 



QUESTIONS
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